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 Rural Grocery Stores are 
key features of small 
town main streets facing 
growing challenges. 
 
 Recently, increasing 
interest in improving 
access to healthy foods. 
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BEGINNING IN THE COMMUNITY 
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INITIAL STORE VISITS 
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SURVEY DESIGN 
 2008 KSU Rural Grocery Survey   
 Questions informed, reviewed and vetted by many 
stakeholders, including: 
– Rural grocery store owners 
– Minnesota Department of Health 
– Minnesota Department of Agriculture 
– Center for Rural Policy and Development 
– Clean Energy Resource Teams 
– Two grocery wholesale businesses  
– …AND MORE! 
 
 Data collection conducted by the Minnesota Center for 
Survey Research 
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SURVEY DESIGN 
Question topics: 
– Business conditions 
– Store characteristics 
– Fresh produce 
availability/challenges 
– Interest and sales of locally 
produced foods 
– Infrastructure conditions 
– Energy usage 
– Energy efficiency needs/priorities 
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SURVEY FUNDERS 
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METHODOLOGY 
 July 2015 – October 2015: Mailing and 
data collection 
– Communities of 2,500 or fewer residents 
– 175 out of 254 stores completed the survey 
for 69% response rate 
 Remarkable response given 60 question survey 
 Follow-up conducted with non-respondents via 
postcard and phone calls. 
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RESULTS 
 Fact sheet topics: 
– Business Characteristics 
– Fresh produce and locally produced foods 
– Energy usage and efficiency 
 
http://z.umn.edu/rsdprg 
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FILLING A NEED IN THE COMMUNITY 
PURCHASING FROM LOCAL 
FARMERS/PRODUCERS 
CHALLENGES 
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STORE OWNERSHIP 
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TRANSITION PLANS 
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ONGOING WORK 
 In-store Fresh Produce Handling Demos 
 Rural Energy for America Program assistance 
 AFRI grant with KSU team 
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SERENDIPITY GRANT  (U OF M) 
 March 2016 – March 2017 
 Focus on building team of mixed expertise to 
help decide further analysis, collaboration and 
dissemination opportunities. 
 Expertise both w/in and outside University: 
– E.g. Extension Community Vitality, Applied 
Economics, American Heart Association, Community 
Reinvestment Fund, Clean Energy Resource 
Teams… 
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